Rl A/NITR@=l]E]

M6aILBHRE
SHOW DAIL)

November
10.11.12.13

2016

pAY3

/ <R ‘T:.ZB [ {“ E) % e 1

/ 7,
Y/

;”‘:H | EATE Rern el Bringing T aiwan
. s () c1)101 to next level

Climate change and
envirgnmental di

Designers of all generations, unite!
%5§§§§+Erﬁ$% Hﬁl\élj Et_@*@ Sharing thoughts about the exhibition

area, Kato said she was interested in
designer Nick Cheng’s brand CHENG PAl
apanese
J buyer and
ATELIER_
TRE fashion

CHENG with its colorful prints on flowing
fabrics, and the silhouettes of designer
Cecilia Chang’s brand Ceci. Sharing a
conclusion from her talk with YEN-
director Atsuko LINE designer Hsu Yen-lin, Kato
Kato, a six-time suggested that all generations of
visitor to the designers in Taiwan should come
show, eagerly together to share ideas to further
spoke about the
improvements
in Taiwan brands
and designers that

elevate their designs. =
she saw at the latest

edition. Kato pointed
out changes not only
in design styles on the
runway, but also in the
product prices, which
better fit their target age
group. Kato had high praise
for Athena Chuang’s playful
new collection of androgynous
pieces.
Shows that she looks forward
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Hast meets West

Taiwanese designs blend cultures and traditions

A Atsuko Kato, center, posed with ATHENA
CHUANG designer Athena Chuang, right, and
the brand's marketing and communications
assistant manager Sherry Shih, left, at the

14th Taipei IN Style. | /() EZATHENA
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blend of cultural elements from the
A East and the West was on show at
“Fashion Footwear Runway’16”.

As brand GIDER hit the stage, the exquisite
finish it added to the subtlety of clean-cut
business wear was immediate, with shoes
imbuing Western embroidery with Eastern
totems. Also on show were Taiwanese
brands F.Knit and WALKING ZONE, who
transform sports and casual footwear with
bold yet vibrant colors inspired by con-
temporary street culture from the U.S. and
England, putting out distinct collections
from “the streets.” Next up was MOMEN-
TANEE a brand who, through subverting
the imagery of fairy tales, adapted “silk
road” as its collection theme, embellishing
its designs with newfound insights on
Eastern and Western traditions.

In the “2016 The Final Selection Show
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of Taiwan Fashion Design Award,” 16 final-
ists, selected out of a hundred contestants,
showcased the unlimited possibilities that
textile designs offer. Among them were
designers whose designs were based on
the outfits of traditional Chinese farmers
and fishermen, finished with the layout

and detailing of Western couture, creating
fresh new fashion garments. m
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apanese designer kapuwa’s
bedazzling floral co-ord is the
trusty and comfortable go-to

to are brand ZUQO’s “SECRET”
on day three, as well as Tai- wan’s young generation of designers
in “FASHION IN TAIPEI” and designer

Hsu Yenlin’s YENLINE on the fourth day.

A Niki Bruce, editor of SPH Magazines,
likes local fabric and creative cuttings; she is
looking for products that are not commonly
seen in Singapore. | 2k T8 RE i
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A Kelvin Fung, brand manager of OMG

Just In Case, a Taiwanese brand that mixes
elements from the East and West. | 2 H &
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Effortless clegance

Enjoy a feeling of lightness and simplicity

J

and a half-moon shaped leather clutch from
Hong Kong brand TAT and voila! — an air of
elegance and simplicity that makes for an

SHOWROOM, Hong Kong, was impressed by

piece your wardrobe has been crying out
for. A close look at the indigo blue khadi
cotton dress reveals the intricacy of its
natural earthy dyes, with the dimensions of
the fabric enhanced through textile block
printing. Pair it with a pair of pointy white
flats from being TOKYO by BELL FLORRIE

effortless look. Add Takashi Naomi’s exquisite,
hand-crocheted golden necklace and you’re
goodtogo! m
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'V being TOKYO by BELL FLORRIE

A Takahashi Naomi
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A Janet Tinsay, managing director, J
Promotions &Event, USA, is scouting for new
designers to promote in the U.S. fashion
market. | 5 R {TH/A FIREAE Janet » ZSHRt
S gt et I L B AV RE S | ASEBTH
Liom

gt ER BREA
EEESHE SUERIBLIE

T4 EIRISE BRI - MRER A
[EIEfEE&ET - 22 F being TOKYO by BELL
FLORRIE | H{0RUA s - FEREER
FhiRE TTAT , FfE AT - FHERE
MR o U TEE PR RRE c M HA
BET AR _- &R Atk T Takashi Naomi 5
ST TIEH - RN e e i e,

5! m

A kapuwa



